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The York Sunbury Museum first opened its doors in 1934 and after moving to various venues in the downtown 
area, found a permanent home at the Officers’ Quarters in 1959.  Operated by the York Sunbury Historical 
Society, the museum and society took its name from the two counties, York and Sunbury.  When the society 
opened the museum, their mandate to research, publish and exhibit the history of the two counties that 
represented its membership informed their artefact collecting and exhibits.  Today, most of the society 
members live in the greater Fredericton region and the exhibits in the museum pertain to the history of central 
New Brunswick.  
 
In 2011, the York Sunbury Historical Society changed the name of the museum to the “Fredericton Region 
Museum”.  This name was chosen because it reflects the overall theme of the exhibits found inside the 
museum.  The name of the York Sunbury Historical Society remained unchanged and their publication, program 
and research mandate will continue to include both York and Sunbury Counties.    
 
The following is a summary of the 2013 patron statistics.  The primary objective of this report is to give an 
overview of the activity in the Fredericton Region Museum (FRM) during 2013.  As we observe the activity 
increase in and around the museum, it would be hoped that this report would be used to assist the Board and 
Executive Director plan programs and determine seasonal and annual staffing needs as well as determine 
which areas of the museum is being utilized the most or the least. 
 
ICOM CODE OF ETHICS FOR MUSEUMS 

“Museums have an important duty to develop their educational role and attract wider audiences from 
the community, locality, or group they serve.  Interaction with the constituent community and promotion 
of their heritage is an integral part of the educational role of the museum.”   

 
CANADIAN MUSEUM ASSOCIATION CODE OF ETHICS 

“Accessibility & Presentations 
To fulfil their public service responsibilities, museums must ensure that there is equality of opportunity for 
public access to collections, information about them, and to all types of museum presentations.  Some 
museums meet this responsibility by providing free admission at specific times.  Presentations are the 
most visible public service activity of museums; they should relate as directly as possible to the mandate 
of the institution. 
 
In addition to providing for a broad range of interest levels and abilities, museums should actively seek 
out new and wider audiences in the community, including groups that may be disadvantaged in some 
manner.  Most particularly, museums must make every effort to eliminate any form of discrimination 
based on age, gender, racial origin, religion, sexual orientation and medical condition or disability. 
 
Museums also have an obligation to the wider community of colleagues and other cultural institutions, as 
well as to the public beyond the immediate community, to share information about the collections and to 
make loans, subject to institutional policies.”
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Fredericton Region Museum 
2013 Hours of Operation & Admission Rates 

 
March – June 
Sunday and Monday: Closed 
Tuesday to Saturday: 1 to 4pm 
By appointment or by chance 
 
July – Labour Day in September  
Sunday: 12 to 5pm 
Monday to Saturday: 10am to 5 
 
Labour Day in September - November 
Sunday and Monday: Closed 
Tuesday to Saturday: 1 to 4pm 
By appointment or by chance 
 
December - March 
By appointment or by chance 
Please note that the building is unheated and therefore un-insulated so if you plan a visit please bundle up!  It's 
a cool place to visit ... literally!   
 
Holidays  
The museum is open from 12 to 5pm on Canada Day, New Brunswick Day and Labour Day.  Christmas Day, 
Boxing Day, New Years Day and Good Friday will find the museum closed as well as any holiday that falls on a 
day that we would normally be closed to the public.   
 
In 2011, the FRM increased its admission rates.  The new rates remain below the average admission to 
community museums in North America of $7.50.  This rate reflects the improvements that the museum made 
in its exhibits over the last several years and the installation of a new gallery in 2010.  There are five galleries on 
the main floor and seven on the second floor plus several small hallway exhibits.   
 
Adults $5  
Students $2  
Family $10 - two adults and two or three children under 18yrs  
Children under 6 Free  
Tour of 10 people or more $1 a person  
 
To celebrate Heritage Week in February, the Fredericton Region Museum (FRM) has a week of extended hours 
and admission by donation.  
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Section A: 
1. Attendance Numbers  
 

The FRM had 7,052 patron visits during 2013.  This does not 
include visits from volunteers, service personnel, board members, 
curators and museum staff.  This is a 1% decrease from 2012 with 
60 fewer visitors.  The summer is the busiest season, 53% of our 
patrons visited the museum during the months of July and August.  
The museum had an average patron visit of 136 per week.  This is 

down from 137 in 2012, up from 132 in 2011 and 128 in 2009.  2010 still holds the record of 190 visitors per 
week.  
 
This season, museum staff has continued to market the Fredericton Region Museum using the newspaper, 
email, radio and internet mediums.  Staff distributed the museum brochure to visitor information centres (both 
local and at provincial visitor 
information centres 
throughout the province), 
hotels and local businesses.  
The Facebook fan page, Blog 
and Twitter accounts were 
utilized on a regular basis and 
continued to grow.  The 
museum newsletter was 
distributed electronically and 
by mail. 
 
The FRM participated in a 
“Summer in the City” radio 
campaign with three 
members of the Central River 
Valley Heritage Attractions 
Zone.  The campaign includes 
a blog and rack card.   
 
The Executive Director has continued to cooperate with Secondary Education/University Institutions to offer 
curriculum related workshops, talks and tours at the museum using both exhibits and collections storage areas 
as learning tools.   
 
The FRM continues to participate in city activities such as Canada Day and Cultural Crawl as well as other 
festivities in Officers’ Square.  For the first time this year, the museum hosted an artist-in-residence program.  
The program forged a new channel of creativity and audience engagement for museum patrons.  It engaged 
the art community directly and meaningfully, whilst creating an experience for visitors that was intimate and 
unique.  The residency program allowed the museum to contribute significantly to the evolution of an 
individual artistic endeavour and introduced the museum to a new audience. 

Year Total Visitors Per Day Sat. & Sun. 
2009 7382 20 2020 (27%) 
2010 7858 22 1761 (22%) 
2011 6876 19 1941 (28%) 
2012 7112 19 2529 (36%) 
2013 7052 19 2292 (33%) 
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2. Classification of Visitors  
a. By the Season  

 
The Executive Director worked full time 
during the winter months (December, 
January, February and March) and the 
museum was open by appointment or by 
chance.  If someone came to the door, they 
were welcomed into the Museum but 

warned about the unheated environment (necessary for insurance purposes).     
 
The museum participated in the February 16th War of 1812 events hosted in Officers’ Square, offering free 
admission to patrons.  This was a one-time event and it is expected that winter visitation will return to regular 
levels in 2014. 
 
During April, May and June the 
museum was open Tuesday to 
Saturday from 1pm to 4pm and 
closed on Sunday and Monday.  
During this time if someone visited 
the museum outside of these hours 
they would have been welcomed 
into the Museum, provided staff 
was on hand.   
 
Summer hours were Sunday to 
Saturday, 10am to 5pm with 
evening hours during the Culture 
Crawl events.    
 
Our two busiest months in 2013 
were July (24% of overall patrons) 
and August (29% of overall 
patrons).   
 
The fall season was impacted by maintenance on the building.  The province had the masonry repointed.  For 
safety purposes, a fence was erected around the building affecting patrons’ ability to find the entrance to the 
building.  While work was performed around the main door, the museum remained closed.   

Year Jan, Feb Mar, Apr, May Jun, Jul, Aug Sep, Oct, Nov, Dec 
2009 126 866 5121 1269 
2010 114 547 6293 904 
2011 71 664 4985 1156 
2012 58 560 5036 1458 
2013 398 667 4731 1256 
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b. By the Month  

 

 2009 
Patrons 
Per Day 

2010 
Patrons 
Per Day 

2011 
Patrons 
Per Day 

2012 
Patrons 
Per Day 

2013 
Patrons 
Per Day 

January 73 2 18 0.6 7 0.2 14 0.4 33 1 
February 53 2 96 3 64 2 44 1 365 13 
March 343 11 44 1 141 4 142 4 75 2 
April 215 7 180 6 93 3 121 4 140 4 
May 308 9 323 10 430 14 297 9 452 14 
June 1122 37 1669 56 1729 58 1266 42 1005 33 
July 1880 60 2613 84 1489 48 1995 64 1707 55 
August 2119 68 2011 65 1767 57 1775 57 2019 65 
September 595 19 502 17 516 17 809 26 692 23 
October 237 7 251 8 358 11 441 14 336 11 
November 217 7 99 3 229 8 153 5 215 7 
December 220 7 52 2 53 2 55 2 13 0.4 
 7382 20 7858 22 6876 20 7112 20 7052 19 

 
During the month of February, the museum offered admission by donation during Heritage Week for anyone 
who wanted to visit the museum.  In 2009, the York Sunbury Historical Society Board passed a motion that the 
museum would be open with admission by donation during Heritage Week each year.    The museum 
participated in a War of 1812 commemoration event in partnership with the St. John River Society and the New 
Brunswick Museum, offering free admission to over 265 visitors on February 16th. 
 
We continued to offer the children’s frog find activity, where children are set on a quest to find 10 tiny plastic 
frogs hidden throughout the museum.  This is the fifth year that we have offered this game and it continues to 
be a hit with both children and adults.  After the game, children are invited to take a prize from the museum 
treasure box that is kept stocked with inexpensive toys (such as bouncy balls and small dinosaurs) and treats 
(suckers and gum).  We also have a doll house, books, puzzles and colouring pages throughout the Museum to 
keep children busy.  We kept birchbark and sticks in the Maliseet Gallery to give visitors a tactile experience.  
Many of the objects in the exhibit are made with birchbark and the sticks are used for a coordination game 
called Stick-Catching.   
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c. By day of the week  
 

 Sun Mon Tues Wed Thu Fri Sat 
2009 510 7% 842 11% 1076 15% 1081 15% 1364 18% 999 14% 1510 20% 
2010 388 5% 928 12% 1152 15% 1172 15% 1820 23% 986 13% 1412 18% 
2011 531 8% 892 13% 950 14% 903 13% 1471 21% 821 12% 1410 20% 
2012 889 13% 675 9% 897 13% 736 10% 1442 20% 833 12% 1640 23% 
2013 787 11% 777 11% 1016 14% 992 14% 1067 15% 908 13% 1505 21% 

 
The above table shows the patron usage of the museum broken down by the day of the week.  Of the 7,052 
patrons who visited the museum during 2013, Saturday was the most popular day to visit with 21% of patrons 
visiting on this day (note that Saturday hours were not offered during January, February, September, October, 
November and December).  Sunday is generally the slowest day of the week, but in 2013, it tied with Monday.  
Note that there is no Sunday and Monday hours during 10 months of the year, however, if there is someone in 
the office on a Monday and a patron wanted to visit, we offer to open the museum. 
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By Time of Day 
 

 % Morning (10am to 1pm) % Afternoon (1 to 4/5pm) 
2009 30% 70% 
2010 35% 65% 
2011 34% 66% 
2012 35% 65% 
2013 33% 67% 

 
Additional breakdowns show that the busiest part of the day to visit the museum continues to be in the 
afternoons with 67% of the patrons visiting after 1pm.  This figure excludes school tours, most of which are 
scheduled during the morning and programs.  Shoulder season hours (March, April, May, June, September, 
October, November and December) do not have advertised morning hours, however, museum employees 
generally do not turn away any interested patrons if it was feasible for them to visit.   
 

d. By Tour  
 

The number of tours has shown another decrease.  In 2012, tours represented 
18% of our museum patrons, 21% in 2011, 15% in 2010, 16% in 2009 and 9% in 
2008.  In 2013, they represented 17% of our museum patrons.   
 
Most of the school tours take place in May and June.  In 2013, 631 patrons visited 
as part of a tour during those two months.  In 2012, 692 patrons visited as part of a 

tour during May and June and in 2011, 1,130 patrons visited as part of a tour during those two months.    
 
The New Brunswick Capital Commission stopped offering it Capital Encounters funding program in 2012.  The 
program to assist school visits to the capital region and cross promoted tours to the museum.  This may have 
contributed to the continued decrease in group tour visits.   
 
“Themed Afternoons” were organized throughout the summer, they took place every Tuesday and Thursday.  
Each “Themed Afternoon” program involved giving the children a short history lesson about the topic, based 
on the museum’s exhibits, doing activity sheets and colouring pages, and doing a related craft and/or activity.  
An “Etiquette Tea Party” was held in August with New Brunswick’s etiquette guru, Jay Remer.  We served tea 
and finger foods. 
 

 Group Tour Visitors 

2009 1216 
2010 1226 
2011 1471 
2012 1299 
2013 1169 
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e. By Special Event  

 
Month Event 2013 
January Youth Book Club 6 
 Group Tours 23 
February War of 1812 Commemoration Event 265 
 Middle School History Program 53 
March Youth Book Club 21 
 Group Tours 44 
April Museum Program/Workshops 44 
 Northside Heritage Fair (annual off-site event)  
 Group Tours 47 
May Museum Programs/Workshops 110 
 Group Tours 112 
 FredKid Fair (annual off-site event)  
June Monarchist League Royal Tea Party 56 
 Museum Rentals 160 
 Colouring Contest 29 
 Madawaska Art Launch & Picaroons Launch 65 
 Group Tours 519 
July Canada Day 148 
 Planters Exhibit Opening 71 
 Culture Crawl 56 
 Museum Programs/Workshops 109 
 Group Tours 129 
August New Brunswick Day 167 
 Acadian Day 48 
 Sheffield: A Place in Time Program 14 
 Peek-a-Boo Shadow Theatre Program 24 
 Culture Crawl 82 
 Open House  350 
 Museum Programs/Workshops 122 
 Group Tours 36 
September Culture Crawl 19 
 Museum Programs/Workshops 16 
 Harvest Jazz & Blues Congo Square 151 
 Museum Rentals 209 
 Group Tours 47 
October Museum Programs/Workshops 48 
 Group Tours 143 
November Museum Programs/Workshops 113 
 Group Tours 56 
December Group Tours 13 
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3. Cultural Heritage Activities 

 Ali Rossiter, ARTS 3000 Intern, designed and promoted a book club at the museum from October 2012 to 
March 2013.  It was based on the Scholastic’s Dear Canada novels called the Young Historians Book Club.  
She chose several books from the collection that are directly related to our current museum exhibits.  Her 
goal was to foster interest of Canadian history and the museum in young children. 

 The museum continued its War of 1812 commemoration in 2013 by participating in the St. John River 
Society event in February.  On the anniversary of the March of the 104th, there were several public events 
held in Officers’ Square and the museum offered free admission to 265 visitors and a warm room for event 
volunteers.  Later in the year, the museum exhibited Acadian art that commemorated the March of the 
104th and launched a commemorative beer with Picaroons. 

 The annual FredKid fair gave the museum the opportunity to promote programs to over a thousand 
potential visitors. 

 The Monarchist League held their children’s party at the museum offering free admission to visitors.   

 The annual June colouring contest had 29 entries.   

 The museum continues to offer a very low fee for group tours.   

 Several Girl Guides and Boy Scouts earned badges using museum resources. 

 On Canada Day, the museum offered activities and refreshments to 148 visitors. 

 Planters exhibit opening invitation were extended to the Maugerville Commemoration Committee with 
guest speakers Pam Lynch (MLA) and Larry Gullison (Maugerville Heritage Commemoration Committee) as 
well as the curator, Bob McNeil, and society president, Fred White. 

 The museum continued its participation in the Downtown Fredericton Inc. Culture Crawl events with free 
admission during extended hours on three evenings during the summer.  Guests were invited to view the 
exhibits and visit Hannah Ingraham (aka Spencer Murgatroyd) on the balcony. 

 Spencer Murgatroyd combined her tea room with a community knitting initiative.  She knitted preemie 
hats to donate to the NICU at the Dr. Everett Chalmers hospital, inviting museum patrons to assist her.  In 
all, she knitted and collected over 100 hats.  The community was engaged with a plea for donated baby 
yarn.  Several people donated yarn, knitting needles and patterns to the initiative.  Her activities her shared 
on social media.  His Honour the Lieutenant Governor had a private tea party on the balcony with Hannah, 
Bobby Cole and Spencer’s helper, Molly (aka Jessica Hayes). 

 Several children’s workshops were offered during the summer including the history surrounding the War of 
1812, the history of hairstyles, makeup, toys and spies.  The annual tea party included an etiquette lesson. 

 On New Brunswick Day, the museum offered activities surrounding the theme of the day.  Staff dressed up 
in costumes and Spencer opened her tea room for extended hours. 

 On Acadian Day, the museum stayed open for extended hours offering free admission to visitors who came 
in wearing the Acadian flag. 

 Madrigal Players Artisans rented the outlet for the months of May, June, July, August and September.  They 
offered fine crafts for sale, crafting lessons, loom demonstrations and small musical performances.   

 The museum hosted a book launch for Linda Bartlett.  She published a fine art book celebrating Sheffield’s 
built heritage called Sheffield: A Place in Time.  During the event, her grandson, Sidney Murgatroyd, treated 
her and our guests to a fiddle performance.   

 Peek-a-Boo Shadow Theatres held the artist residency at the museum for six weeks over the summer.  The 
program offered patrons an interactive experience and gave the artist, Miguelina, the opportunity to 
explore Fredericton’s heritage using shadow puppets.  Miguelina is a recent immigrant and the end of 
summer program brought several members of Fredericton multicultural community to the museum. 

 The museum hosts an annual open house.  This year was the most successful with 350 visitors.  The 
museum offered free activities, storage tours, refreshments, Hannah’s Tea Place and a free concert.   
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 The museum participated in the Harvest jazz and blues Congo Square by offering a room for the science of 
sound program.  This brought 151 visitors into the museum.   

 The museum offered a free history of toys workshop for the annual Culture Days event. 

 Throughout the season, the museum participated in several tourism familiarization tours with the city and 
province and has been added to a Road Scholar tour program starting in 2014.  FAM tours provide the 
museum with opportunities to promote the institution to tour operators and travel writers. 
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Locality of Visitors / Guestbook 
 

 2013  2013 

Guestbook   Canada 700 93% 

# of Signatures in the Guestbook 751  Alberta 54 1% 

International 50 7% British Columbia 34  

United States 58 8% Labrador   

    Manitoba 5  

By City  % NB New Brunswick 291 39% 

Fredericton 155 53% Newfoundland 3  

Moncton 5 2% Nova Scotia 25  

Oromocto 15 5% Ontario 140 19% 

Saint John 12 4% PEI 5  

    Quebec 73 10% 

    Saskatchewan 12 10% 

    Yukon/Nunavut   

 
 
 

2013 Guestbook Comments 
"Feels like coming home."  - Jim & Cathi (New arrivals to Fredericton) 
"Very interesting, educational, and fun!!"  - Norma J. (Hainesville, NB) 

"Un aperçu très intéressant, merci!"  - Daniel C. (Ottawa, ON) 
"Great historic site!"  - Alice H. (Vancouver, BC) 

"What a wonderful job. Fascinating history, stories, and artefacts."  - John F. (North Vancouver, BC) 
 



2013 Tourism & Heritage Visitors Report 
Fredericton Region Museum 
By Ruth Murgatroyd 
 

 13 

Section B:  

1. Hours of Operation  
The FRM was open by appointment or by chance during the months of January, February, March and 
December.  The “by chance” option proved popular with our guests again this year.  During Heritage Week in 
February, the museum opened for the duration of the week and charged admission by donation.   
 
During April, May and June the museum was open shoulder season hours (Tuesday to Saturday from 1 to 4pm).  
Summer hours started in July and ended after Labour Day in September during which time the museum was 
open Sunday to Saturday from 10am to 5pm.  After Labour Day, the museum returned to shoulder season 
hours for September, October and November and then open by appointment or by chance in December.  Off-
season visitors were warned about the cold condition in the museum but it doesn’t seem to deter them from 
wanting to visit.   
 
During the year, the museum provided several free opportunities to visit during special events.  Evening hours 
were offered throughout the summer during culture crawl events. 
 
2. Revenues 

a. Admissions 
The adult admission was $5, student $2 and 
family is $10.  The tour rate was $1 per person 
and chaperones were free.   
 
The number of patrons who visited the museum 
who were not part of a tour was 5,590 in 2010, 
4,213 in 2011, 4,272 in 2012 and 4,290 in 2013 
showing that this type of patron dropped but is 

slowly regaining.   
 
In 2013, the museum offered two free admission days (February with 265 visitors and August with 350 visitors) 
that would have affected revenue.  This was off-set by the larger grant offered by Downtown Fredericton Inc. 
for the August open house.  The museum also had a higher number of facility rental events more than doubling 
rental visitation and quadrupling facility rental revenue.  
 

b. Museum Sales  
The space that the museum uses to display items for purchase is small and items stocked are generally at the 
request of patrons.  In 2012, items sold included pins, books (Officers’ Quarters, history and colouring), 
museum related postcards, back issues of the Officers’ Quarters and small frog related toys and temporary 
tattoos.  In 2012, t-shirts were added to the inventory and in 2013, maple candies, pens, magnets and 
notecards.   
  

 2011  2012 2013 
Regular admission revenues  $11,896 $12,002 $10,543 
Average admission $ per patron  $1.73 $1.69 $1.50 
Museum tour revenues $1,197 $1,228 $1,110 
Museum program revenues $654 $1,224 $1,645 
Sales revenues  $1,198 $1,811 $1,537 
Average sales $ per patron  $0.17 $0.25 $0.22 
Facility rental revenues  $714 $673 $2,988 
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Product Rank by Revenue Generated 

Rank Item(s) Quantity Retail Revenue Generated 

1 T-Shirts 13 $245.00 $115.00 

2 Frog Themed Postcards 80 $80.00 $56.50 

3 In-House Publications 16 $87.00 $55.57 

4 A Neighbourly War 7 $160.00 $48.00 

5 Other Publications 11 $158.00 $48.00 

6 Sheffield:  A Place In Time 9 $108.00 $36.00 

7 Frog Themed Toys 79 $48.25 $27.25 

8 Short History of NB 6 $59.50 $25.90 

9 Hope Restored 4 $71.00 $24.00 

10 Flag Themed Pins 28 $36.50 $16.60 

11 Building Themed Postcards 17 $17.00 $14.11 

12 Maple Candies 219 $54.75 $10.95 

13 Frog Magnets 22 $22.00 $9.90 

14 Bouncy Balls 39 $19.50 $7.35 

15 Museum Pen 17 $13.00 $6.50 

16 Other Pins 11 $9.25 $3.90 

 
Product Rank by Number Sold 

Rank Item(s) Quantity Retail Revenue Generated 

1 Maple Candies 219 $54.75 $10.95 

2 Frog Themed Postcards 80 $80.00 $56.50 

3 Frog Themed Toys 79 $48.25 $27.25 

4 Bouncy Balls 39 $19.50 $7.35 

5 Flag Themed Pins 28 $36.50 $16.60 

6 Frog Magnets 22 $22.00 $9.90 

7 Museum Pen 17 $13.00 $6.50 

8 Building Themed Postcards 17 $17.00 $14.11 

9 In-House Publications 16 $87.00 $55.57 

10 T-Shirts 13 $245.00 $115.00 

11 Other Publications 11 $158.00 $48.00 

12 Other Pins 11 $9.25 $3.90 

13 Sheffield:  A Place In Time 9 $108.00 $36.00 

14 A Neighbourly War 7 $160.00 $48.00 

15 Short History of NB 6 $59.50 $25.90 

16 Hope Restored 4 $71.00 $24.00 
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Section C: 
1. Web 1.0 (Website) 
The website continues to appear on the first page of Google searches for museums in Fredericton.  The site 
features information about exhibits and publications as well as colouring/activity pages for kids, information 
about the society, membership development and newsletters.   
 
2. Web 2.0 (Social Media) 
Facebook 
During 2012, the museum continued to use Facebook to connect with a wider audience.  We were able to 
merge our two Facebook pages to one ending the year with just under 600 followers.  The page contains photo 
albums with pictures of event, collections, exhibits and activities at the museum, several Notes (mostly taken 
from past newsletter content), Videos and several past events that include exhibit openings, programs and 
museum events. 
 
The museum has a Facebook group specifically for volunteer management.  “Volunteers for the Fredericton 
Region Museum” is a closed group with 31 members.  The group provides a space on Facebook where it is easy 
to communicate with several people at once.  
 
YouTube Channel (ysmuseum) 
We have continued to explore YouTube as a way to further the society mandate.  Videos are time consuming to 
create and require time to upload.  The museum has 19 amateur videos on YouTube.  Our most popular video 
features our cannon that is used by the summer guard program and has been viewed over a thousand times. 
 
We have started to upload the speeches from our exhibit openings giving viewers a history lesson and 
providing summer students and volunteers additional training material.     
 
Twitter 
The museum’s Twitter account was started in 2009 under the name “@ysmuseum”.  Instead of starting a new 
Twitter account with the new museum name, the biographical description of the museum identifies this as the 
“Fredericton Museum” account.  To date, the museum has had almost 3,000 tweets (micro blogs), about 1,000 
Twitter followers and is following 347 accounts.   
 
Blog 
During the summer of 2009, the museum started a Blog.  The blog was intended to be an informal way to 
communicate with people who are interested in what is happening at the museum and researchers.  Several 
posts contain information about the museum collections and New Brunswick history.  With the name change, a 
new “Fredericton Region Museum” blog was created and the former blog was renamed the “York Sunbury 
Historical Society” blog.     
 
Less emphasis has been placed on adding blog content in 2013 with more attention given to Facebook, Twitter 
and YouTube.  The YSHS blog had an average of 83 visitors per day in 2013 with over 30,000 visitors for the 
year.    To date the blog has had over 135,000 visitors.  The FRM blog had an average of 35 visitors per day in 
2013 with over 12,000 visitors for the year.  To date the blog has had over 33,000 visitors.   
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Blog Page Impressions by Month 
 

York Sunbury Historical Society  
http://yorksunburymuseum.wordpress.com/ 

 

 
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Total 

2009 
     

257 184 264 296 195 359 158 1,713 

2010 497 763 1,178 1,040 1,461 1,624 1,782 1,646 2,228 2,273 2,443 2,315 19,250 

2011 3,368 3,599 2,864 2,556 3,127 2,908 3,319 2,912 3,175 3,519 3,459 3,104 37,910 

2012 4,292 4,374 4,680 4,207 3,923 4,055 3,670 3,277 3,179 3,626 3,507 3,122 45,912 

2013 4,105 2,642 3,231 2,631 2,391 2,063 2,501 2,144 2,411 2,009 2,342 1,889 30,359 

 
Fredericton Region Museum  

http://frederictonregionmuseum.wordpress.com/ 
 

 
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Total 

2011  96 406 559 510 447 413 293 525 935 966 534 5,684 

2012 1,543 1,398 1,383 1,388 948 1,119 1,170 997 1,791 1,088 1,165 989 14,979 

2013 1,496 952 853 939 1,245 1,370 1,501 998 1,049 870 856 547 12,676 

 
 
  
 
 


