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2009 Tourism & Heritage Visitors Report 
 
The York Sunbury Historical Society continues to play a major role as a partner, leader and 
supporter of Fredericton cultural heritage preservation, exhibition, publication and 
programming.  The Museum generated $150,000 in expenditures and employment of 9 
individuals and 6,000 volunteer hours.   
 
The following is a summary of the 2009 patron statistics.  The primary objective of this report 
is to give an overview of the activity in the York Sunbury Museum during 2009.  As we see the 
activity increase in the museum, it would be hoped that this report would be used to assist the 
Board and Manager plan programs and determine seasonal and annual staffing needs as well 
as determine which areas of the museum is being utilized the most/least. 
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York Sunbury Museum 
2009 Hours of Operation & Admission Rates 

 
April – June 
Sunday and Monday: Closed 
Tuesday to Saturday: 1 to 4pm 
By appointment or by chance 
 
July – Labour Day in September  
Sunday: 12 to 5pm 
Monday to Saturday: 10am to 5 
 
Labour Day in September - November 
Sunday and Monday: Closed 
Tuesday to Saturday: 1 to 4pm 
By appointment or by chance 
 
December - March 
By appointment or by chance 
Please note that the building is unheated and therefore un-insulated so if you plan a visit 
please bundle up!  It's a cool place to visit ... literally!   
 
Holidays  
The Museum is open from 12 to 5pm on Canada Day, New Brunswick Day and Labour Day.  
Christmas Day, Boxing Day, New Years Day and Good Friday will find the Museum closed as 
well as any holiday that falls on a day that we would normally be closed to the public.   
 
Adults $3  
Students $1  
Family $6 (two adults and two or three children under 18yrs)  
Children under 6 Free  
Tour of 10 people or more $1 a person  
Taxes included  
 
To celebrate Heritage Week in February, the York Sunbury Museum had a week of extended 
hours and admission by donation.  
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Section A: 
1. Attendance Numbers  
 

The museum saw 7,382 patron visits during 2009.  
This does not include visits from volunteers, service 
personnel, board members, curators and museum 
staff.  This is an 18% increase over 2008 with 1,129 

additional visitors.  The summer is the busiest season, 54% of our patrons visited the 
museum during the months of July and August. 
 
This season, museum employees continued to emphasize 
marketing.  Media resources used included the posters, flyers, 
newspaper (HERE Magazine), email and internet mediums (Web 
2.0 and Web 1.0).  The number of children’s programs has been 
increased over previous years to include one hour and two hour 
elementary aged series at a minimal cost to the user.  Staff 
distributed the museum brochure to visitor information centres, 
hotels and local businesses.  The Facebook fan page has 
continued to grow and a Blog and Twitter account created.  The 
Museum newsletter continued over the year and several copies distributed at the Museum to 
patrons. 
 
The Museum employees contacted Secondary Education/University Institutions to offer 
curriculum related workshops, talks and tours at the museum and in the classroom using 
artefacts, exhibits and collections storage areas as learning tools.  The York Sunbury 
Museum has offered/participated in programs for the Atlantic Business College hospitality 
students, University of New Brunswick Education Department, the St. Thomas University 
History Department and the St. Thomas University Anthropology Department.   
 
The York Sunbury Museum continues to participate in city activities (such as Canada Day and 
Cultural Crawl) and other festivities in Officer’s Square.  Seasonal employees are trained by 
management and by Superhost Customer Service training.  Museum employees continue to 
open the museum when an interest is noticeable such as on Sunday mornings when the 
museum would normally be closed. 
 
The museum enjoyed an average of 141 patrons per week, up from 120 in 2008 and 84 in 
2007. 
 
2. Classification of Visitors  

a. By the Season  
 

The Executive Director 
worked full time during the 
winter months (December, 
January, February and 

March) and the museum was open by appointment or by chance again.  If someone came to 
the door they were welcomed into the museum but warned about the unheated environment 
(necessary for insurance purposes).  There was a noticeable patron visitor increase during 
the winter months.   

Year Total Visitors Per Day Sat. & Sun. 
2007 4393 12 n/a 
2008 6253 17 1798 (29%) 
2009 7382 20 2020 (27%) 

Year Jan, Feb Mar, Apr, May Jun, Jul, Aug Sep, Oct, Nov, Dec 
2007  242 3455 696 
2008 16 270 5005 962 
2009 126 866 5121 1269 
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During April, May and June the museum was open 
Tuesday to Saturday form 1pm to 5pm and closed on 
Sunday and Monday and during this time if someone 
visited the museum outside of these hours they would 
have been welcomed into the museum, provided staff 
was on hand.   
 
Summer hours were Monday to Saturday from 10am to 
5pm and Sunday from 12 to 5pm.     
 

b. By the Month  
 

 2007 
Patrons 
Per Day 

2008 
Patrons 
Per Day 

2009 
Patrons 
Per Day 

January     73 2 
February   16 0.6 53 2 
March   6 0.2 343 11 
April   45 1.5 215 7 
May 242 7 219 7 308 9 
June 467 15 1031 34 1122 37 
July 1395 45 2052 66 1880 60 
August 1593 51 1922 62 2119 68 
September 344 11 545 18 595 19 
October 170 5 256 8 237 7 
November 145 4 124 4 217 7 
December 37 1 37 1 220 7 
 4393 12 6253 17 7382 20 

 
Our two busiest months in 2009 were July (25% of overall patrons) and August (29% of 
overall patrons) though July had an 8% decrease in visitations from the previous year.  During 
the month of February, the museum offered admission by donation during Heritage Week for 
anyone who wanted to visit the museum.  The York Sunbury Historical Society Board passed 
at a meeting that the Museum would be open with admission by donation during Heritage 
Week each year.   
 
We continued to offer the children’s frog find activity, where children are set on a quest to find 
11 tiny plastic frogs hidden throughout the museum.  This is the second year that we have 
offered this game and it continues to be a hit with both children and adults.  After the game 
the children are invited to take a prize from the museum treasure box which is kept stocked 
with inexpensive toys (such as bouncy balls and small dinosaurs) and treats (suckers and 
gum balls). 
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c. By day of the week  
 

 Sun Mon Tues Wed Thu Fri Sat 
2008 488 8% 851 14% 1194 19% 994 16% 980 16% 737 12% 1310 21% 
2009 510 7% 842 11% 1076 15% 1081 15% 1364 18% 999 14% 1510 20% 

 
The above table shows the patron usage of the museum as 
broken down per day.  Of the 7,382 patrons who visited the 
museum during 2009, we can see that Saturday was the most 
popular day to visit with a total of 1510 patrons visiting on this day 
(note that Saturday hours are not offered during January, 
February, March, September, October, November and 
December).   
 

d. By Time of Day  
 

 % Morning (10am to 1pm) % Afternoon (1 to 4/5pm) 
2008 34% 66% 
2009 30% 70% 

 
Additional breakdowns show that the busiest part of the day to visit the museum continues to 
be in the afternoons with 71% of the visitors visiting after 1pm.  This figure excludes school 
tours, most of which are scheduled during the morning.  Shoulder season hours (April, May, 
June, September, October, November and December) do not have advertise morning hours, 
however, museum employees did not turn away any interested patrons if it was feasible for 
them to visit the museum.   
 
During the summer, Sunday mornings are set aside for staff to work around the museum 
doing things that may be difficult to do while the museum is open to the public, however, 
every Sunday during July and August there enough interest in the museum that the staff 
opened the museum to cater to the need of patrons.  In July, we had an additional 45 visitors 
on Sunday mornings and an additional 83 in August. 
 

e. By Tour  
 

The number of tours has shown a large increase over last year.  
There was more than twice the number of tours in 2009 with 
tours representing 16% of the museum visitors.  In 2008, tours 
represented 9% of visitors.  To assist the Executive Director 

with tours the Board hired a part-time Education Coordinator to promote, book and manage 
the increased interest in tours, education outreach and programs.   
 
Our first tour was on February 28th with 18 cadets and 2 chaperones from Moncton.  Our next 
tour arrived on March 6th with 62 cadets and 8 chaperones from the Miramichi and Thunder 
Bay Ontario.  March continued to be a busy month with 284 people visiting as part of a tour 
group.  This represented 83% of the visitors for that month.  In April we had 3 more tour 
groups (41% of the visitors) and 2 groups in May (8% of visitors). 
 
In June, the museum hosted 19 tours from various schools/organizations in the Fredericton 
and Central New Brunswick area.  Earlier in the spring, we sent tour information to every 

Year # of Tour Group Visitors 
2007 364 
2008 540 
2009 1216 
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school in the province along with the Provincial Capital Commission tour 
program booklet.  Museum Employees distributed feedback sheets to 
teachers and comments were positive.   
 
There were two English Language Program tours as well as a Native 
SPARK group tour in September.  A high school class from Miramichi 
toured in October, a World Youth Organization group in November and 
the year ended with a large tour group from Connaught Street School.  
On December 3rd, 124 grades 3, 4 and 5 students, teachers and 
chaperones visited the museum.  With the assistance of our dedicated volunteers, we were 
able to accommodate the group. 
 
Tour Comments: 
 
“We enjoyed the tour very much!”  Dawn Hunter, Upper Miramichi Elementary School 
 
“Dear Ruth, 
  
On behalf of the students, parent supervisors, Mrs. Currie, and Mrs. Stevenson, I would like to 
thank you for the tremendous support you have given to us as well as the WONDERFUL 
presentation and tour of your museum today!  My (gr. 3) class had the privilege of having you 
as our presenter and we all learned so much!  I have also heard nothing but positive 
comments from the other two teachers about their resepctive [sic] tours.”  Ms. Louise LaBerge, 
Douglas Elementary School 
 
“Great tour.  My students liked it.”  Dawn Hunter, Upper Miramichi Elementary School 
 
The York Sunbury Museum offered two badge programs for a Brownie group and offered an 
in-class Acadian program to a French immersion grade three class.  During the month of July, 
there were 4 daycare tours which include a craft. 
 
During the summer, the York Sunbury Museum offered several children’s programs inspired 
by the exhibits and society activities and we offered a Fan program to the Red Hat Society. 
 
Children’s Programs Included: 
'Hop Into History' at the York Sunbury Museum!   
Age: 6-11  
Date: June 20th, 2009 ($5)  
Time: 2-4 PM  
Come learn all about the museum's BIGGEST friend, the famous Coleman Frog.  The 
afternoon will be filled with frog themed activities, a tour, and you'll even get to make a froggy 
friend of your own to take home!   
 
Dress Up Day at the York Sunbury Museum!   
Age: 6-11  
Date: July 5th, 2009 ($5) 
Time: 2-4 PM  
Learn about the history of the Fredericton region by touring our museum, dress up in some of 
our history themed costumes such as our Loyalist Soldier’s uniform and make a craft that you 
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can take home!   
 
Mystery at the Museum!   
Age: 8-11  
Date: July 19th, 2009 ($5) 
Time: 2-4 PM  
Tour our museum, collect clues along the way to identify mystery objects, and take part in 
other fun activities! 
 
It's a Party!  Celebrate our 75/50 Anniversary with us.   
Age: 6-11  
Date: August 9th, 2009  
Time: 2-4 PM  
Come celebrate the museum's birthday and join us for an afternoon full of fun.  The day will 
include a tour of the museum (we'll explore some of the museum's coolest artefacts on 
display especially for our Anniversary Exhibit), a craft and a special birthday treat! 
 
Meet Me at The Coleman Frog - Book Reading with Sarah K. McEvoy 
"Meet me at the Coleman Frog?  He made us laugh and wonder.  He drank whiskey and 
buttermilk until he was stuffed...”  (Meet Me at the Monkey Trees, DreamCatcher Publishing, 
Inc).   
 
Come share an afternoon of imagination with us as the York Sunbury Museum hosts Sarah K. 
McEvoy, author of Meet me at the Monkey Trees.  The children's book, published in 2008, 
takes readers on a journey through some of Fredericton's most memorable locations, and 
features our very own COLEMAN FROG!  Ms. McEvoy will share her story with visitors at the 
Museum Tuesday, August 11th at 1:30 pm.  Join us for a fun afternoon of storytelling, and 
enter while here for your chance to win some great door prizes!  Admission is FREE. 
 
Creative Kids History Hour 
Join us in August for a new and exciting program for children at The York Sunbury Museum!  
Every Tuesday and Thursday in August, the Museum will run 1hr drop-in programs from 1:30-
2:30 pm.  Each program will focus around one of the museum's interesting artefacts and will 
include a craft to get kids involved in the history lesson.   
Cost $2 (to cover cost of supplies)  
 
Weekly Themes:  
August 4th and 6th: History Rocks  
August 13th: Face to Face with History  
August 18th and 20th: Terrific Trains and 'The Boss'  
August 25th and 27th: Magnificent Medals 
 
Afternoon Tea at the Museum 
The York Sunbury Museum cordially invites you to Afternoon Tea at the Museum.  Dress up 
in your finest and join us for some delicious goodies and refreshments, a lesson in proper 
Victorian tea etiquette, and a tea cup exchange!  
Bring a teacup and saucer and exchange it for one that's new to you!  
 
Who: Children age 6-11 and parent/guardian  
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When: August 16, 2009  
Time: 2-4 pm  
Where: York Sunbury Museum  
Cost: $15.00 supply fee which can be paid the day of. 
 
Victorian Fan Etiquette (Adult Program) 
September 3, 2009 
This program is a fun interactive program to entertain a group with the etiquette of the fan in 
the Victorian times.  You will learn the secret code of the fan to secretly communicate and 
create your own paper fan. 
 

f. By Special Event  
 

Month Event 2008 2009 
June Riverfest 123 n/a 
 Culture Crawl 18 n/a 
 Kid’s Program/Workshops 60 22 
 Trail House Exhibit Opening n/a 73 
 Colouring Contest 40 48 
July Canada Day 130 74 
 Children’s Colouring Contest 40 47 
 Culture Crawl 13 22 
 Kid’s Program/Workshops 6 56 
 Loyalist Exhibit Opening 55 n/a 
August New Brunswick Day 101 93 
 Acadian Day 57 53 
 Culture Crawl/Gibson Exhibit Opening 72 85 
 Heritage Zone Meeting 10 n/a 
 Open House n/a 244 
 Museum Treasures Opening n/a 72 
 Kid’s Program/Workshops n/a 6 
 Meet Me at the Coleman Frog Program n/a 40 
 Kid’s Program/Workshops n/a 11 
 Kid’s Program/Workshops n/a 6 
September Culture Crawl 25 23 
 Society Loyalist Program 47 n/a 
 Fiddle School Practice Session 21 n/a 
 Red Hat Fan Program n/a 14 
 Freddy Beach Party n/a 42 
October Northside Heritage Association Meeting 13 n/a 
 Bodhran Workshop 5 n/a 
 Fiddle School Practice Session 17 n/a 
 Halloween n/a 16 
 Association Museums New Brunswick Tour n/a 17 
November  Fiddle-a-Thon 32 n/a 
 War Brides Readings 14 n/a 
 St. Mary’s Ferry Exhibit opening n/a 47 
 Olympic Torch Relay Community Celebration n/a 79 
 City of Fredericton Christmas Tree Lighting n/a 2 
 Downtown Fredericton Cash Drop n/a 27 
 Marysville Satellite Exhibit Opening n/a 40 
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3. Cultural Heritage Activities 
The annual June colouring contest had 47 entries.  Canada Day included craft activities for 
young children and free coffee for patrons.  Halloween was on a Saturday, Museum 
employees gave out treats and we invited trick-or-treaters to the museum to visit the Coleman 
Frog. 
 
The Museum opened two satellite exhibits on the Northside made possible by the City of 
Fredericton Culture Capital Grants.  The first is the “Walking Trail History Exhibit” by Robert 
McNeil located in the Devon Trail House on Station Road.  The display includes several 
historic pictures and photos beginning with Fort Nashwaak, and also including Andersons Fur 
Fort, the New England Settlers, Loyalists, Alexander Gibson’s Industries, the Gibson Fire, 
aerial photos from 1929 and 1972 and a list of names of residents of Devon from the 
directories of 1926, 40, 41 and 44.  Rack cards are distributed at the York Sunbury Museum 
to encourage visitors to walk over to the Trail House and visit the satellite exhibit.   
 
The “Marysville History Exhibit: The Boss's Town” was the second satellite exhibit.  Created 
by Bill Acheson and Fred White and designed to travel easily, this exhibit will be used at 
heritage and community events under the supervision of the Marysville Heritage Committee.  
It consists of six retractable banners that tell the story of Marysville.  Panels include:  The 
Boss's Town, Alexander Gibson: The Man in His Age, A Collage of Maryville Images from the 
late 19th Century, The Industrialist, The Diary of Jen Pike and The Last Marysville Cotton Mill 
Payroll (1954). 
 
The two satellite exhibits extend the Museum’s permanent Boss Gibson exhibit, “The Boss’s 
World” that opened on August 6, 2009.  This exhibit is located in one of the permanent 
galleries on the second floor and will be exhibited for a minimum of five years.  Funded by the 
New Brunswick Heritage Department and curated by T. William Acheson, "The Boss's World” 
highlights the history of Alexander “The Boss” Gibson and his influence over the industrial 
development of the Fredericton region.  The exhibit features a movie, a slide show with 
readings by volunteers and a miniature train to show patrons the extent of Gibson’s railway.   
 
In 2009, the York Sunbury Historical Society celebrated its 75th year of incorporation, as well, 
as the 50th Anniversary of the museum’s location in the Officer’s Quarters.  To celebrate, the 
museum held the Grand Opening of its exhibit “Museum Treasures: A Celebration”.  The 
exhibit highlights not only the history of the society, but also some of the museum’s most 
significant and interesting artefacts including a piece of metal from the Halifax Disaster and a 
piece of 98 year old coronation cake. 
 
There was a dedication of one of the museum’s newest artefacts, a library cabinet from the 
former Queen Hotel featuring the original advertisements for local Fredericton businesses 
from the 1920s, 1930s, and 1940s.  The cabinet was generously donated by William and 
Janet Matthews of Ottawa and is dedicated in memory of Janet Matthews’ father, former 
Frederictonian Allen A. Ramey. 
 
The York Sunbury Historical Society presented an award to Elizabeth Earl and A. Fred White 
for their long time service to the Historical Society.  Paul O’Connell received the Martha J. 
Harvey Award of Distinction.  The Martha J. Harvey Award of Distinction is given to someone 
who has shown a dedicated commitment to the goals of the York Sunbury Historical Society. 
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On August 1, the York Sunbury Museum invited the Fredericton Community to join us for an 
open house.  There were door prizes, light refreshments and entertainment for children (crafts, 
face painting and temporary tattoos).  We invited guests to become a part of the “Museum 
Treasures” exhibit that we had opened that morning by signing the “Leave Your Mark on 
History” panel.  We posted a Museum employee on the door for the entire day to keep track 
of how many visitors we had.  By the end of the day, we had 244 visitors.  Funding from 
Downtown Fredericton Inc made this celebration possible.   
 
The Museum was open for the City of Fredericton’s annual Freddy Beach party held in 
Officer’s Square.  Organized by the City of Fredericton, this annual event welcomes the 
University students back into Fredericton.  The Museum offered free admission to the 
students. 
 
The Society opened the “Rising from the Ashes: The Fires at St. Mary’s Ferry” exhibit in 
November.  Curated by Koral LaVorgna, This exhibit was made possible by the City of 
Fredericton 2009 Arts, Culture & Heritage Funding Program.  It explores the community of St. 
Mary’s Ferry and their struggle to overcome two devastating fires. 
 
4. Locality of Visitors / Guestbook (Jan – Jul 2009) 
 
Signatures from 
Other Provinces 

Saskatchewan (27), Alberta (78), British Columbia (65), Manitoba (25), Nova Scotia (44), 
Ontario (209), Prince Edward Island (5), Quebec (94), Newfoundland (22), Yukon (2) 

Signatures from 
United States 
Locations 

Alaska, Arizona, California, Colorado, Connecticut, Florida, Georgia, Illinois, Indiana, 
Kansas, Maine, Maryland, Massachusetts, Minnesota, Missouri, Montana, Nevada, New 
Hampshire, New Jersey, New Mexico, New York, North Carolina, Ohio, Pennsylvania, 
Texas, Vermont and Virginia 

Signatures from 
International 
Locations 

Australia, Africa, China, Denmark, England, Europe, Ireland, Italy, Japan, Korea, Malaysia, 
Mexico, Netherlands, New Zealand, Russia, South America, Trinidad, and the United 
Kingdom 

 
Number of Signatures by Month: 
 

Month 2008 2009 
January 0 6 
February 12 5 
March 1 78 
April 17 27 
May 46 66 
June 85 200 
July 484 569 
August 433 607 
September 100 159 
October 59 57 
November 20 16 
December 6 4 
 3271 3803 

 
Total – 3803 signatures in the guestbook for 2009 
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New 

Brunswick 
Fredericton Canada 

(not incl. NB) 
United 
States 

International 
(not incl. US) 

2009 
Signatures 

396 222 572 91 100 

% of 2009 
Overall 

Signatures 
34% 19% 49% 8% 9% 

2008 
Signatures 

297 140 842 120 115 

% of 2008 
Overall 

Signatures 
28% 12% 51% 11% 11% 

 
Of the 396 signatures from New Brunswick residents, 222 listed Fredericton as their home 
and 247 (62% of NB visitors) listed their home as somewhere in York County.  New 
Brunswick residents included visitors from St. John and Sunbury Counties (5% of NB visitors 
each), Northumberland and Carleton Counties (5% of NB visitors each), Westmorland, 
Queens and Kings Counties (4% of NB visitors each).  Madawaska, Charlotte, Gloucester, 
Kent, Restigouche and Victoria Counties accounted for 1 to 2% of New Brunswick visitors 
each.  Patrons from New Brunswick represented 34% of the 2009 signatures in the guestbook. 
 

2009 – 968 Canadian Signatures 
2008 – 847 Canadian Signatures 

NB NS PE NL & Lab. PQ ON MN SK AB BC YK 

2009 Signatures 396 44 5 23 94 209 25 27 78 65 2 
% of 2009 Canadian Signatures 41% 5%  2% 10% 22% 3% 3% 8% 7%  

 
Of the 968 signatures from Canadians, Ontario visitors represented 22% of the signatures, 
Nova Scotia 5%, Alberta 8%, British Columbia 7% and Quebec 10%.  There were 29 
signatures from the United States with most of our American visitors coming from Maine 
(21%) and New Hampshire (10%).  There were 47 signatures from countries other than the 
United States and Canada with 28% of them arriving from England and 19% from the United 
Kingdom.   
 
2009 Guest Book Comments: 
. 19 Mars Louise et André Charette – Gatineau QC, “Bravo Super intéressant! ” 
. April 3rd Paul, Michelle & boys Nicholas – Woodstock NB, “Cold but, amazing” 
. May 11th The Burton’s - Thunder Bay ON, “Thanks for opening on a Monday ☺[sic]” 
. June 18th Rila McMarrus - Sheffield England, “Excellent museum, I enjoyed the videos, 

great exhibits too” 
. July 28th Dan Jaft, N.Y - New York, “A sweeping walk through time” 
. August 1st Gloria Cove - Fredericton NB, “What a Great job, a very enjoyable afternoon!” 
. September 9th Ron& Doris May - Dawson Creek BC, “Excellent piece of history” 
. October 8th Katie O’Neil - Nepean ON, “Love the FROG” 
. November 23rd Catherine Cameron & Herb Cole - Alberta, “Wonderful – so much history” 
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Section B:  
1. Hours of Operation (Jan – Jul 2009) 
The Museum was open by appointment or by chance during the months of January, February, 
March and December.  The “by chance” option proved popular with our guests and many took 
a picture of the sign on the door listing the hours.  During Heritage Week in February the 
museum was open to the public and did charged admission by donation.   
 
During April, May and June the museum was open shoulder season hours (Tuesday to 
Saturday form 1 to 5pm).  Summer hours started in July and will end after Labour Day in 
September during which time the museum was open Monday to Saturday from 10am to 5pm 
and Sunday from 12 to 5pm.  After Labour Day the museum will return to shoulder season 
hours for September, October and November and then open by appointment or by chance in 
December.  The off season visitors are warned about the cold condition in the museum but it 
doesn’t seem to deter them from wanting to visit. 
 
2. Revenues 

a. Admissions 
 2008  2009 
Admission revenues $10,067 $11,725 
Total number of coupons redeemed (2 for 1 admission) 61 30 
Average admission $ per patron  $1.60 $1.59 
Sales revenues  $1,105 $1,560 
Average sales $ per patron  $0.07 $0.21 
Facility rental revenues  $256 $190 

 
The number of patrons who visited the museum who were not part of a tour was 5,553 in 
2008 and 5,341 in 2009 showing that this type of patron was mostly unchanged.  The adult 
admission is $3, student $1 and family is $6.  The tour rate is $1 per person and chaperones 
are free.   
 

b. Museum Sales  
This year the Museum sold museum pins, books (history and colouring), museum related 
postcards, back issues of the Officers’ Quarters and small frog related toys and temporary 
tattoos.   
 
 Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 

2008 n/a n/a n/a n/a n/a $3 $88 $159 $91 $125 $314 $315.75 

2009 $54 $39.50 $65.50 $36.50 $95.50 $146 $211.55 $140.75 $324.75 $63.50 $138.50 41.50 

 
The small inexpensive toys sold the most in quantity but the book, “Hope Restored” was our 
most profitable item.  The high monthly sales at the end of 2008 were because the Museum 
launched two colouring books and they were promoted to the Christmas shopper.  In 2009, 
we did not publish colouring books.  We had sales opportunities throughout a longer period of 
time in 2009 and this resulted in higher overall sales and a higher average sale per customer.   
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Section C: 
1. Web 1.0 (York Sunbury Museum Website) 
During the March 2009 Fredericton Tourism Launch it was noted that travellers are on-line, 
Google is dictating travel decisions and GPS usage is increasing.   
 

 
The museum launched it’s website with 
Red Cow in June 2007 and received 
7,796 page impression for that year (a 
page impression is made each time a 
page is visited on the website.  It is also 
referred to as “hits”).  The search engine 
optimization techniques that the 
Executive Director implemented in 2008 
doubled web traffic.  The website had 
more than 100,000 hits in 2009.   
 
The website continues to grow. 

 
2. Web 2.0 - Blog, Facebook, YouTube & Twitter  

 
“Web 2.0 - A term used to describe a new generation of Web services and 
applications with an increasing emphasis on human collaboration.”  
http://www.headland.co.uk/pages/glossary 

 
Facebook 

“Founded in February 2004, Facebook is a social utility that helps people 
communicate more efficiently with their friends, family and coworkers.  The 
company develops technologies that facilitate the sharing of information through 
the social graph, the digital mapping of people's real-world social connections.”  
(Facebook) 

“Canada has the most users outside of the United States, at more than 10.6 
million.  [That’s about 32% of the entire population of the country - including 
those too young and "too old" to be on Facebook].”  
 
Profile by age: 
Canadian users between the ages of 13 and 19 = 2.7 million 
19 to 25 = 3.3 million 
25 to 35 = 3.2 million 
35 to 45 = 1.5 million 
45+ = 1 million 

(http://socialmediagroup.com/2008/12/29/december-facebook-statistics-
canada/) 

 
During 2009, the York Sunbury Museum continued to use Facebook to connect with a wider 
audience.  We have 93 Facebook Fans, 15 photo albums that contain pictures of event and 

Month 2007 Total Hits 2008 Total Hits 2009 Total Hits 

January  2656 6182 

February  1832 5138 

March  2459 7298 

April  2198 4689 

May  1968 6129 

June 390 6200 6768 

July 1109 3548 5766 

August 598 3548 41970 

September 460 3505 5840 

October 789 3059 5778 

November 1729 4481 5552 

December 2721 5903 4906 

 7,796 42,970 106,016 
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activities at the museum, 23 Notes (mostly taken from past newsletter content) and 41 past 
events that include exhibit openings, programs and museum events. 
 
YouTube 

“YouTube is a video sharing website on which users can upload and share 
videos.  Three former PayPal employees created YouTube in February 2005.  In 
November 2006, YouTube, LLC was bought by Google Inc. for $1.65 billion, and 
is now operated as a subsidiary of Google.  The company V uses Adobe Flash 
Video technology to display a wide variety of user-generated video content, 
including movie clips, TV clips, and music videos, as well as amateur content 
such as video blogging and short original videos.  Most of the content on 
YouTube has been uploaded by individuals, although media corporations V 
offer some of their material via the site, as part of the YouTube partnership 
program.”  (Wikipedia) 

 
To date, YouTube has not been fully explored by the Museum because it requires videos.  
The Museum has three small amateur videos on YouTube.   Our most popular video about 
our cannon used by the Summer Guard program and has been viewed just less than 200 
times.     
 
Blog 
During the summer, the Museum started a Blog.  The blog was intended to be an informal 
way to communicate with people who are interested in what is happening at the museum and 
researchers.   
 
This summer the Museum has started a Blog (http://yorksunburymuseum.wordpress.com/) 
and the summer students have been contributing to it during the course of their contracts.  
The most popular blog post is “The Coleman Frog” posted on June 24, 2009.  We placed a 
GPS waymarker for the Museum and the former location of the Robichaud Farm on 
waymark.com.  
 


